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THE CODE AUTHORITY OF THE LITHOGRAPHIC INDUSTRY 


The Board of Directors of the Lithographers 
National Association, Incorporated is designated 
as the National Lithographic Code Authority. This 
Board was elected at a convention in May, 1933 and 
will serve until a new Board is chosen in the an- 
nual meeting in May, 1934. At a special meeting 
of the Board held in New York early in January 
all questions of administration were discussed 
and action was taken to fix responsibility. Ob- 
viously, it is impractical and too expensive to 
bring together a full Board of twenty-five direc- 
tors for National Code Authority meetings which 
must be held at frequent intervals. An executive 
committee of five members with five alternates was 
selected as follows: 


MEMBERS 


Colonel Wm. Ottmann, Chairman 
American Lithographic Company, Inc. 
New York, N. Y. 


George R. Meyercord 
The Meyercord Co. 
Chicago, Ill. 


W. H. Merten 
The Strobridge Lithographing Company 
Cincinnati, Ohio 


W. S. Forbes 
Forbes Lithograph Mfg. Co. 
Boston, Mass. 


P. N. Calvert 
Reserve Lithograph & Printing Co. 
Cleveland, Ohio 


ALTERNATES 


Trowbridge Marston, Chairman 
Kaumagraph Company 
New York, N. Y. 


Arthur A. Goes 
Goes Lithographing Co. 
Chicago, Ill. 


M. L. Davidson 
Western Lithograph Co. 
Los Angeles, Calif. 


M. P. Thwaite 
Dennison & Sons 
Long Island City, N. Y. 


Horace Reed 
Niagara Lithograph Co. 
Buffalo, N. Y. 





All of the above are directors of the Asso- 
ciation and they are empowered to exercise the 
full administrative functions of the Board of Di- 
rectors in the interval between its meetings but 
their decisions will be subject to confirmation 
by the full Board of Directors. THE NATIONAL 
LITHOGRAPHIC PRINTING COMPLIANCE BOARD IS MADE UP 
OF THE SAME MEMBERS AND ALTERNATES. 


THE NATIONAL GRAPHIC ARTS COORDINATING COMMITTEE 


The National Graphic Arts Coordinating Com- 
mittee is composed of representatives of the sev- 
eral Code Authorities. It is the Court of Appeals 
for the Graphic Arts Industry. The men selected 
as representatives of the lithographic industry 
to serve as members and alternates are: 


MEMBERS 


Douglas T. Johnston 
(Code Director) 


Major W. W. Kirby 
Kirby Lithograph Co. 
Washington, D. C. 


Wm. H. Merten 
The Strobridge Lithographing Co. 
Cincinnati, Ohio 


George R. Meyercord 
The Meyercord Co. 
Chicago, Ill. 


ALTERNATES 


Charles D. German 
National Litho Co. 
Washington, D. C. 


Charles W. Frazier 
Brett Litho Company 
Long Island City, N. Y. 


Charles P. Schmid 
Trautmann Bailey & Blampey 
New York, N. Y. 


Lester Jackson 


As the Coordinating Committee may and proba- 
bly will hold frequent meetings it was deemed ad- 
visable to select men within easy reach of Wash- 
ington. 








"Every man should devote some part of his time to the building up of the industry or profession of which 
he is a part.” 





- THEODORE ROOSEVELT 
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CODE DIRECTOR OF THE LITHOGRAPHIC INDUSTRY 


Douglas Johnston has been added to the staff 
of the Lithographers National Association as "Code 
Director." His experience in drafting the Code 
will be of great value to the Association in its 
administration and interpretation. 


THE WRA CODE IS WOW SIGNED 


A copy of the Code of Fair Competition for 
the Graphic Arts Industries (Approved Code No. 
287) approved February 17, 1934 by President 
Roosevelt has been sent you by the National As- 
sociation of Photo Lithographers. 


It is too early in the game to answer all of 
the questions phoned in to headquarters regarding 
the signed Code. We need, all of us, to read and 
thoroughly digest the entire Code. At first read- 
ing, the Code appears to be difficult of interpre- 
tation. A Code combining the many branches of 
the Graphic Arts Industries into one body would 
of necessity be somewhat complicated. But if we 
consider the Code in the light of its important 
factors we at once are enlightened on some of the 
questions in our minds. We publish herewith im- 
portant excerpts from the Code, all of which con- 
cern the photo lithographer. The questions which 
have been phoned in to headquarters fall into 
rather definite classes. The Code, as quoted, is 
an answer to some of the questions. Parts of the 
Code are subject to interpretation. Some of the 
questions asked headquarters include: 


1 Where do Photo Lithographers come under the Code? 
The Code reads: 
SECTION 2 - GENERAL ADMINISTRATIVE PROVISIONS 
(a) The Graphic Arts Industries, each of which 
is administered, for the purposes of the 
National Industrial Recovery Act and this 
Code, by a National Code Authority, are as 
follows: 
B. Lithographic Printing Process Group of 
Industries. 
B-1. Lithographic Printing Industry. 


No. B-l. Lithographic Printing.--This Industry 

Page 52 shall include all establishments us- 
ing lithographic, planographic, or 
photo-lithographic printing processes, 
and those producing transfers. 


The National Code Authority of this 
Industry is the Board of Directors 

of the Lithographers National Associa- 
tion. 


No. E-7. Photo-lithographing--This group shall 

Page 53 include all member establishments en- 
gaged in the sale and distribution of 
photo-lithographic products and serv- 
ices. 


The administrative agency of this 
Product Group is the Board of Direc- 
tors of the National Association of 
Photo-lithographers. 





2 How does it happen that we come under the jurisdic- 
tion of two Organizations? 

The Code reads: 

SECTION 3 - NATIONAL AND REGIONAL CODE AUTHORITIES (Page 11) 

(a) There shall be designated for each Industry 
subject to this Code and which is Listed in 
Section 2 hereof an administrative body 
which shall act as National Code Authority 
for the Industry. 

(b) It shall be the function and duty of each 
National Code Authority to administer all 
of the provisions of the Code relating to 
its Industry, except as otherwise specif- 
ically in this Code provided; and all 
powers, authority, and duties relating to 
the administration and enforcement of this 
Code, except to the extent that they have 
been by the provisions hereof otherwise 
conferred and imposed, are reserved to the 
National Code Authorities. 

(c) Each National Code Authority may designate 
the local organization in each region, 
whether now existing or to be organized, 
within the Industry, which shall administer 
this Code locally; and the National Code 
Authority may delegate to any such desig- 
nated local organization, to be known as a 
Regional Code Authority, such of its duties 
as it may find advisable, except such as it 
is prohibited from delegating. 


SECTION 6 = NATIONAL PRODUCT GROUPS (Page 2!) 


(a) A National Product Group shall be truly 
representative of the sales volume of the 
particular product or products with which 
the Group is identified. 

(b) National Product Groups are set forth in 
Schedule B, hereto attached and hereby 
made a part hereof, and said Groups as to 
all matters within their jurisdiction shall 
be administered by the administrative 
agencies mentioned in said Schedule. 

(c) Each National Product Group shall have 
jurisdiction over all matters relating to 
distribution of the particular product or 
products with which the Group is identified, 
so far as the members of the association 
are concerned, and so far as persons en- 
gaged in the distribution of such product 
or products in competition with the members 
of such Group and not otherwise subject to 
this Code are concerned. Each National 
Product Group shall have the power to ad- 
just any differences arising between those 
within its jurisdiction relating to such 
matters. 

(d) Each National Product Group shall have the 
power to submit to the National Graphic 
Arts Coordinating Committee, for inclusion 
in the Code, such trade practice provisions 
as are applicable to the particular product 
or products with which the Group is iden- 
tified. Such provisions, if not incon- 
sistent with the provisions of this Code, 
shall be submitted to the Administrator 
for approval and when approved after such 
public hearing as he may prescribe shall 
be included in a special appendix to the 
Code for the National Product Group 
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(e) 


(f) 


(g) 


What 


concerned. Trade practice provisions ap- 
plicable to the particular product or 
products with which a National Product 
Group is identified shall be binding upon 
all establishments producing such product 
or products and all persons distributing 
such product or products in competition 
with the producers thereof, whether any 
such establishment or person is a member of 
such National Product Group or not. 
National Product Groups shall have such 
administrative powers in the promotion of 
the interests of those within its juris- 
diction as are not inconsistent with the 
provisions of this Code. Specifically, they 
shall have the right to bring to the atten- 
tion of the National Compliance Board con- 
cerned any violation of trade practices by 
any establishment subject thereto. 

Each National Product Group shall have the 
right to require those within its juris- 
diction to submit, through a confidential 
agency designated by it, any statistics, 
data, or information regarding the sale or 
distribution of the product or products 
with which the Group is identified reason- 
ably necessary to enable it to administer 
the matters within its jurisdiction or to 
determine any issue coming before it for 
adjudication. All such statistics, data, 
or information shall be kept confidential 
and shall not be revealed except to a 
governmental agency entitled thereto; 
provided, that summaries and compilations 
thereof, which do not disclose the identi- 
ty of any member, may be prepared and fur- 
nished to those within its jurisdiction 
and to the National Graphic Arts Coordinat- 
ing Committee. 

Expenses of administration of a National 
Product Group shall be equitably assessed 
against its members by the designated ad- 
ministrative agency of such Group. 


does the Code say about hours and wages? 


The Code reads: 


ARTICLE 11 + EMPLOYMENT, WAGES, HOURS, ETC. (Page 26) 


(a) 


(1) 


(2) 


SECTION 19 - GENERAL PROVISIONS 
Employment.--As required by Section 7 (4) 
of Title I of the National Industrial Re- 
covery Act, the following provisions are 
conditions of this Code: 

That employees shall have the right to 
organize and bargain collectively through 
representatives of their own choosing, and 
shall be free from the interference, re- 
straint, or coercion of employers of labor, 
or their agents, in the designation of such 
representatives or in self-organization or 
in other concerted activities for the pur- 
pose of collective bargaining or other 
mutual protection; 

That no employee and no one seeking em- 
ployment shall be required as a condition 
of employment to join any company union or 
to refrain from joining, organizing, or 








assisting a labor organization of his own 
choosing; and 

(3) That employers shall comply with the max- 
imum hours of labor, minimum rates of pay, 
and other conditions of employment, ap- 
proved or prescribed by the President. 

(c) Piecework compensation.--The provisions in 
this Article II as to minimum wages shall 
apply irrespective of whether an employee 
is actually compensated on a time-rate, 
piece-work, or other basis. 

(d) Employment by several establishments. -- 
Establishments shall not knowingly employ 
any employee who works for ‘two or more es- 
tablishments for a greater number of hours 
in any day or week than is specified in 
this Code for a single establishment. 


SECTION 20 - NONMECHANICAL EMPLOYEES 
(a) Nonmechanical employees--Minimum wages.-- 
Establishments covered by this Code shall 
not pay any nonmechanical employee less 
than $15.00 per week in any city over 
500,000 population. 


Excepting (1) that persons (other than ap-= 
prentices) learning the business during 
the first 12 months of service in the In- 
dustry, office boys or girls, and/or er- 
rand boys or girls, comprising in all not 
more than one for each five employees, or 
fraction thereof, shall receive not less 
than 20 cents per hour; and (2) that no 
establishment in a city over 50,000 popu- 
lation shall pay any nonmechanical em- 
ployee, other than those excepted, less 
than the amount set forth in the foregoing 
paragraph, unless the wage for the same 
class of work in the same locality on 
July 15, 1929, was less than the amount 
set forth, in which case it shall pay not 
less than the wage for the same class of 
work in such locality on July 15, 1929, 
with a minimum of $12.00 per week. 


Wages to such nonmechanical employees for 
part-time shall be computed and paid at 
proportional rates for the time actually 
employed. 


SECTION 22 - MECHANICAL EMPLOYEES 
A. ENGAGED IN THE PROCESSES OF LITHOGRAPHIC PRINTING 


The provisions of this Sub-Section 22-A, 
shall govern all establishments engaged in any of 
the processes or partial processes of lithographic 
printing and shall be applicable to all the me- 
chanical employees of such establishments engaged 
in carrying on any of the operations of such 
processes; excepting those establishments and the 
employees of those establishments, included in 
the Trade Mounting and Finishing Industry. 

(a) Unskilled mechanical employees--—Minimum 
wages.--Establishments covered by this 
Sub-Section 22-A shall not pay any un- 
skilled mechanical employee less than 40 
cents per hour, unless, on July 15, 1929, 
the hourly rate for the same class of work 
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(b) 


was less than 40 cents per hour, in which 
latter case establishments shall not pay 
less than such hourly rate on July 15, 1929, 
and in no event less than 30 cents per hour. 
Skilled mechanical employees--Minimum wages. 
--(1) Each establishment which operated on 
July 1, 1933, on a basic work week of 40 
hours or more shall put into effect, as of 
the effective date of this Code, hourly 
rates for all its skilled mechanical em- 
ployees at least 10% higher than were the 
hourly rates in effect on July 1, 1933; 
provided, that no such hourly rate shall 

be less than the minimum hourly rate es- 
tablished by this Sub-Section 22-A for un- 
skilled mechanical employees, and provided 
further, that no establishment shall be 
required under this paragraph to pay any 
employee a weekly wage for 40 hours greater 
than the weekly wage paid for the same 
class of work for the basic work week in 
operation in such establishment on July l, 
1929. 


Skilled labor according to Lithographers National As- 
sociation includes: 


Artists, Photographers, Strippers and Platemakers, En- 


gravers and Letterers, Provers, 


Transferers and Photo 


Composers, Machine Operators, Stone and Plate Prepar- 
ers, Flatbed Pressmen, Rotary Pressmen, Offset Press- 


men, 


Web Offset Pressmen, Hand Feeders on Flatbed Ro- 


tury Presses Offset and Offset Press Assistants. 


(2) 


(c) 


If, after the increase in hourly rate 
provided for in the preceding paragraph is 
effective, the hourly rate paid by an es- 
tablishment to any skilled mechanical em- 
ployee is less than 90% of the prevailing 
hourly rate on July 1, 1933, the hourly 
rate of such employee within 30 days from 
the effective date of this Code shall be 
increased to not less than 90% of such 
prevailing hourly rate. For the purpose 

of this paragraph, “prevailing hourly rate" 
is defined to be the average rate paid that 
class of skilled mechanical employees by a 
group of other establishments doing a com- 
parable class of work and/or of comparable 
size in that locality or competitive area. 
Hours of labor--(1) Standard working hours. 
--Standard working hours for all mechanical 
employees, including proprietors, super- 
visors, foremen and/or others for the time 
actually engaged in mechanical work shall 
be 40 hours per week, and not over 8 hours 
per cay from Monday to Friday inclusive and 
not over 4 hours on Saturday mornings before 
1 p.m. 


Overtime shall be permitted when necessary, 
provided, (1) that in any establishment for 
each of the first 3 hours worked in excess 
of the standard work day for such estab- 
lishment on any day from Monday to Friday 
inclusive a mechanical employee shall re- 
ceive one and one-half times his hourly 
wage, (2) that for the fourth and each ad- 
ditional hour worked in excess of such 
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(2) 


standard work day from Monday to Friday in- 
clusive a mechanical employee shall receive 
two times his hourly wage, (3) that for each 
hour worked on Saturdays in excess of 4 
hours worked on Saturday mornings and for 
each hour worked on Sundays or legal holi- 
days a mechanical employee shall receive 

two times his hourly wage. 


If the number of hours worked by a mechanical 


employee from Monday to Friday inclusive in 
any week without overtime is 3 or less, he 
shall be permitted to work for 4 hours on 
Saturday morning at his regular hourly wage; 
if the number of hours so worked from Monday 
to Friday is more than 36, he shall be per- 
mitted to work on Saturday morning at his 
regular hourly wage for such number of hours 
as will bring the total hours worked in the 
week without overtime to 40 hours. For 
those hours worked on Saturday morning by a 
mechanical employee by which the total hours 
worked by him in that week without overtime 
exceeds 40 hours he shall receive one and 
one-half times his regular hourly wage. 


No more than 520 hours including overtime 
shall be worked by any mechanical employee 
in any 13 weeks period. 


None of the foregoing provisions shall limit 
the number of days per week or shifts per 
day an establishment may operate. 

Maximum hours exceptions.--The maximum hours 
fixed by this Sub-Section 22-A shall not ap- 
ply to professional persons employed in 
their profession, technical employees, or 
employees on emergency maintenance, or re- 
pair work. 


A tolerance of ten per cent, without over- 
time pay, over the maximum hours herein 
prescribed, shall be allowed in the cases 
of shipping crews, material handlers, 
elevator operators, and other mechanical 
employees whose duties have no direct con- 
nection with Graphic Arts processes, and a 
tolerance of twenty per cent, without over- 
time pay, shall be allowed in the cases of 
outside delivery men, porters, engineers, 
firemen, janitors and watchmen. 


A tolerance of ten per cent, over the 
maximum hours herein prescribed, shall be 
allowed in the case of wash-up crews, 
provided that for any such work done by em- 
ployees in excess of the standard work 

day, overtime at the rates hereinabove 
specified shall be paid in those establish- 
ments where it has been customary to pay 
overtime for such work. 


What does the Code say about Trade Practices? 
The Code reads: 
Trade Practice provisions applicable to the 
particular product or products with which a 
National Product Group is identified shall 
be binding upon all establishments producing 
such product or products and all persons 
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distributing such product or products in 
competition with the producers thereof, 
whether any such establishment or person 
is a member of such National Product Group 
or not. 
5 What about photo Lithographers who dou not belong to 
our Association? Can they be made tuprotect our Trade 


Practices and Open Price Reporting Plan if we adopt this 
Price structure? will they have to pay assessments? 


The Code reads: 

SECTION 11 (Page 12) 

(d) Each National Code Authority shall co- 
operate with the National Product Groups 
in the administering and enforcement of 
trade practice and other provisions of 
this Code, and shall develop the methods 
necessary to accomplish this result. It 
shall be the duty of each National Code 
Authority to enforce all the provisions 
of this Code regulating or affecting es- 
tablishments within its jurisdiction which 
are not members of a particular National 
Product Group but which produce the prod- 
uct or products with which such National 
Product Group is identified. 


6 What does the Code say about Fair Competition? 
The Code reads: 


ARTICLE 111 - MAINTENANCE OF FAIR COMPETITION (Page 44) 
SECTION 26 = ACCOUNTING AND COST FINDING 

(a) Maintenance of systems.--Each National 
Code Authority, within thirty (30) days 
after the effective date of this Code, 
shall declare for its Industry uniform 
principles of accounting and cost finding, 
which shall be subject to the review of 
the National Graphic Arts Coordinating 
Committee and the Administrator, and shall 
prescribe a method of accounting and a 
method of cost finding each in conformity 
with such principles and readily adaptable, 
and each of which shall be subject to the 
review of the National Graphic Arts Co- 
ordinating Committee; and each establish- 
ment shall use a method of accounting and 
a method of cost finding each of which 
shall conform to the principles declared 
and be at least as detailed and complete 
as the method prescribed, with such varia- 
tions of application and exceptions as may 
upon proper showing be approved by such 
National Code Authority. 

(b) Economic costs, production standards and 
cost determination schedules.--Each Na- 
tional Code Authority, within thirty (30) 
days after the effective date of this 
Code, shall compile cost and production 
records from comparable and representative 
establishments to determine departmental 
economic hourly cost rates and production 
standards and cost determination schedules, 
and, subject to the review of the National 

Graphic Arts Coordinating Committee and 
the Administrator, shall declare and from 
time to time revise and declare such cost 
rates, standards, and schedules. 





(c) Cost determination.--After the principles 
and methods of accounting and cost finding 
and/or the departmental economic hourly 
cost rates and production standards and/or 
cost determination schedules for an Industry 
have been declared and prescribed as pro- 
vided in paragraphs (a) and (b), each es- 
tablishment therein shall determine the 
costs of its products: 

1. In conformity with the principles and 
methods of accounting and cost finding as 
provided in paragraph (a); or 

2. Upon departmental economic hourly cost 
rates and production standards as provided 
in paragraph (b), including the cost of 
all materials used; or 

3. Upon cost determination schedules as 
provided in paragraph (b); 

it being understood that an establishment 
may use the method, herein provided, re- 
sulting in the lowest costs of its products. 
Until the methods for determining costs as 
above set forth are prescribed, it is in- 
tended that each establishment will use 
such a method as has been prescribed; ex- 
cept that until the cost finding method 
provided in paragraph (a) has been pre- 
scribed by its National Code Authority, an 
establishment having an adequate cost find- 
ing system may use such system, subject to 
the review of its National Code Authority. 

(d) Selling below cost prohibited.--After the 
costs of its products can be determined as 
provided in paragraph (c) of this Section, 
no establishment shall sell or offer to 
sell any product at a price or upon any 
terms or conditions that will result ina 
sale of such product for less than the cost 
thereof as so determined; provided, however, 
that for a period of twelve (12) months 
after the effective date of this Code and 
thereafter until revoked by the National 
Code Authority concerned with the approval 
of the Administrator, an establishment may 
in defense of its business meet a bona fide 
known competitive bid of any other estab- 
lishment provided that the facts of a bid 
so made shall be immediately reported to 
its National Code Authority and to any 
other National Code Authority concerned; 
and provided, further, that any issue of 
any newspaper or periodical may be sold or 
delivered by the publishers at less than 
the cost thereof as defined in paragraph 
(c) of this Section, and any bona fide is- 
sue of any advertising newspaper may be 
delivered by the publishers without cost to 
the reader. 


Any National Code Authority may establish 
departmental economic hourly cost rates and 
production standards or cost determination 
schedules, and when such costs have been so 
established they may be declared by the 
National Code Authority or by the National 
Product Group with which any such product 
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(e) 


is identified. Such declaration by a Na- 
tional Code Authority or a National Product 
Group shall be binding only after it has 
been communicated to the Consumers Advisory 
Board of the National Recovery Administra- 
tion and approved by the National Graphic 
Arts Coordinating Committee and by the Ad- 
ministrator after such notice and hearing 
as he may prescribe. After the approval 
of any such declaration no establishment 
shall sell or offer to sell any such 
product at less than such costs. 

Open Price Plans.--A National Product 
Group, a National Code Authority, or any 
specialized or regional group of estab- 
lishments within the jurisdiction of a 
National Code Authority, may adopt an Open 
Price Plan, which shall become effective 
not less than ten (10) days after adop- 
tion, provided any such plan substantially 
conforms to the provisions hereinafter set 
forth, does not permit selling below cost 
as cost is defined in paragraph (c) of 
this Section, and, further, conforms to 
such rules and regulations as the National 
Product Group or National Code Authority 
concerned may from time to. time prescribe 
subject to the review of the National 
Graphic Arts Coordinating Committee. 

1. Within ten (10) days after the ef- 
fective date of any Open Price Plan, each 
establishment, unless excepted by the 
provisions of such Plan, shall file with 
the National Product Group or National 
Code Authority concerned a list giving 

the complete schedules of prices and/or 
departmental hourly rates and production 
standards used and/or cost determination 
schedules and/or catalogues as such plan 
may require together with terms and condi- 
tions of sale of all products included in 
such Open Price Plan and offered for sale 
by such establishment, which list shall 
become effective in not less than seven 
(7) days after the date so filed and shall 
remain effective until revised as herein- 
after provided. 

2. An establishment having filed a list 
with a National Product Group or a Nation- 
al Code Authority may revise, change or 
modify such list by filing with the Na- 
tional Product Group or National Code 
Authority concerned a revision of such 
list, which revision shall become effective 
in not less than seven (7) nor more than 
ten (10) days after the date so filed. 

3. An establishment filing a list or a 
revision of a list shall at the same time 
furnish the National Product Group or Na- 
tional Code Authority concerned such cop- 
ies thereof as may be required, and the 
National Product Group or National Code 
Authority shall within five (5) days after 
the filing of the list or revision thereof 
make same available to all interested 
persons in such manner as may seem most 
practicable. 





(f) 


4. No establishment shall sell or offer 
to sell any product covered by such Open 
Price Plan to which it is subject ata 
price or prices lower or upon terms and 
conditions more favorable than stated in 
the list or revision thereof filed by it 
as hereinabove provided. However, for a 
period not exceeding ten (10) days after 
the effective date of any revised list, 
any establishment may sell as low as any 
price specified in such revised list. 


Any such Open Price Plan may be modified, 
discontinued or dissolved at any time by 
the group or body originally adopting 
same, written notice of which action shall 
be filed with and made available by the 
National Product Group or National Code 
Authority concerned. 


All rules and regulations governing an 
adopted Open Price Plan and all lists 
filed thereunder shall be subject to the 
review of the Administrator. 

Guides of fair value.--Based on such ac- 
curate records and statistics as it may 
compile and/or other acceptable data and 
information and subject to the review or 
approval thereof of the National Graphic 
Arts Coordinating Committee, a National 
Code Authority may publish or approve for 
its Industry or for any defined geograph- 
ical area price determination schedules 
for as many kinds and classes of products 
of its establishments as may be desirable 
and practicable, and a National Product 
Group may publish or approve price deter- 
mination schedules for any product or 
products with which it is identified. Such 
schedules when approved shall serve as 
guides of fair value. 


7 How will complaints be handled? 
The Code reads: 


(a) 


(e) 


(f) 


SECTION 10 - COMPLAINTS (Page 22) 
All complaints, whether involving a con- 
troversy or a charge of violation, shall 
be in writing signed by an establishment, 
and three copies thereof shall be filed 
with the governing body having jurisdic- 
tion. Copies of such complaint shall be 
served upon the defendant or alleged 
violator and upon his National Code Au- 
thority by the governing body receiving 
such complaint at least three days before 
any action is taken thereon by such gov- 
erning body. 
Where the necessary parties to such a 
complaint are members of the same National 
Product Group, and the matter is one over 
which the Group has jurisdiction as de- 
fined in Section 6 (c), the proceeding 
shall be instituted before the administra- 
tive agency of such National Product 
Group. 
Where the necessary parties to such a com- 
plaint are a member of a National Product 
Group and an establishment not a member of 
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such a National Product Group, both being 
under the jurisdiction of the same Nation- 
al Compliance Board, the proceeding shall 
be instituted before its Regional Com- 
Ppliance Board (or before the joint coop- 
erative regional organization authorized 
by such National Compliance Board), if 
such a governing body exists, and all such 
parties are within the territorial juris- 
diction of such regional governing body, 
and if not before such National Compliance 
Board. 

(g) Where the necessary parties to such a com- 
plaint are a member of a National Product 
Group and an establishment not a member of 
such National Product Group, the parties 
being under the jurisdiction of different 
National Compliance Boards, the proceeding 
shall be instituted be?ore the joint co- 
operative regional organization authorized 
by all the National Compliance Boards con- 
cerned, if any such governing body exists, 
and all such parties are within the ter- 
ritorial jurisdiction of such regional 
governing body, and if not before the Na- 
tional Graphic Arts Coordinating Committee. 

(4) A person not subject to the provisions of 
this Code may make a complaint of violation 
of any provision of this Code by filing 
such complaint in writing, together with 
all available pertinent information, with 
the National Code Authority or National 
Product Group having jurisdiction over the 
alleged violator. 


COST AND STATISTICAL DIVISION 


Bernard J, Raeber, Cost Engineer, thoroughly 
familiar with the Lithographing Industry, is in 
charge of this activity. Mr Raeber has been for 
nearly ten years Cost Engineer for the Cost Divi- 
sion of the Color Printing and Lithographing In- 
dustries. 


This Division, as the confidential agency for 
the National Code Authority, will collect all 
statistics, data and information necessary to 
prescribe accounting methods, cost finding methods, 
and cost determination schedules reasonably perti- 
nent to the effectuation of the Code. All such 
statistics, data and information obtained for Code 
administration purposes will be kept confidential 
and will not be revealed except to a governmental 
agency entitled thereto or in summarized form 
which will not disclose the identity of any es- 
tablishment, 


COST COMMITTEE CONSIDERS ACCOUNTING AND COST FINDING 


The Cost Committee, Bernard J. Raeber, Cost 
Engineer as Chairman, appointed to prepare "uni- 
form principles of accounting and cost finding" 
held sessions February 27th and 28th at L.N.A. 
Headquarters. Messrs. Oastler and Soderstrom 
were privileged to sit with the committee in con- 
sidering these important matters. ney 








THE NEW PLATE BASIS SCALE 


The Plate Basis Scale is being used in the 
Metropolitan Area with little difficulty. A defi- 
nition of what the scale covers, an explanation 
of how the figures were arrived at, and definite 
examples showing how to use the scale are being 
prepared by the committee having this matter in 
charge. Reprinting the scale is being held in 
abeyance until after the meeting of the Board of 
Directors of the National Association of Photo 
Lithographers. Obviously, it is important that 
photo lithographers all over the country consider 
working under similar cost and selling practices. 


TRADE PRODUCT GROUPS AFFILIATE 


A meeting of a goodly number of Executive 
Secretaries and Executives from firms operating 
under Product Groups held a meeting February 28th 
to consider matters of common interest to those 
operating under a Trade Product Group. The ques- 
tion of equitable assessments was discussed at 
considerable length. Other problems affecting 
various groups were discussed. A Conference of 
Trade Product Groups was organized as a result of 
the meeting. This Conference will consider prob- 
lems affecting a Trade Product Group of the Graph- 
ic Arts Code. 


JUST WHAT WILL THE CODE ACCOMPLISH? 


An interesting article appeared in a recent 
issue of "The Imprint” the weekly News Bulletin 
of the New York Employing Printers Association. 
We pass the article along because it does cover 
in some degree some of the benefits coming to our 
group as a result of the Code. 


"Many printers have become impatient with 
generalities and idealistic promises given by way 
of answering questions about the Code. Admitted- 
ly it is extremely difficult to be specific in 
this matter as applied to the specialized prob- 
lems of an individual establishment or group of 
establishments with common interests. We can, 
however, stress certain very definite things 
which are going to be accomplished under Code op- 
ération in all establishments in this Zone: 


(1) All establishments will be working the 
same maximum number of hours per week. 

(2) All establishments will be paying wages 
for corresponding classes of mechanical 
workers, which will result in a spread 
in average wages between establishments 
of probably not more than 10 percent. 

(3) All establishments will be required to 
keep their costs on the same principles 
of cost finding and accounting. 


The Code will accomplish much more than will 
result from the application of the three factors 
just stated, but as a practical printer, it should 
be obvious to you that a very large proportion of 
your competitive difficulties is practically cer- 
tain to disappear when these three Code servants 
actually get to work. An understanding of this 
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fact on the part of our entire membership should 
indicate the necessity for cooperative effort to 
promptly bring about these essential parts of the 
program during the earlier period of Code opera- 
tion. When and as it has been demonstrated that 
cooperation is not only possible, but a very real 
and result-producing requirement in these three 
major matters, other logical steps will present 
themselves for similar joint attack, and individu- 
alized problems will attain Code solution in well 
ordered sequence.” 


QUESTIONS ON THE CODE 


Headquarters is receiving many questions re- 
garding the Code. If you will write Headquarters 
asking questions you have regarding the Code, we 
will address the Code Authority or others for an- 
swer to your questions and in addition to answer- 
ing your question, we will develop both the ques- 
tion and answer at our next Association nieeting. 
Send in your questions. 


POSITION WANTED: 


Offset Press Onerator: 16 years experience 
in lithograph business, 32 years of age. 
Expert on Harris, Mielhe and Potter presses. 
Six years with last firm. Would like posi- 
tion as an apprentice pressman at a small 
Salary to start or as press operator. Call 
Headquarters, 


PRINTING INDUSTRY COMPLAINT BOARD 


A Complaint Board set up under authority 
granted by the Blue Eagle Division of the N.R.A. 
is receiving reports of violation of the Presi- 
dent's Reemployment Agreement in the Metropolitan 
Area. A day each week has been appointed as a 
time to sift complaints registered from the in- 
dustry, the employers looking to correct unfair 
competition and employees asking help against em- 
ployers who are not living up to their agreement 
with the President. 


In general the complaints before the Board 
fall into three major groups: 


1. Complaints that the employer has signed the 
President's Reemployment Agreement and is working 
longer hours than are provided in the Agreement. 


2. Complaints that the employer has signed the 
President's Reemployment Agreement and is paying 
less than minimum wage rates provided by the 
Agreement. 


3. Complaints that the employer who has not 
signed the President's Reemployment Agreement and 
is working longer hours and paying less wages 
than are provided in the President's Reemployment 





Agreement is printing the Blue Eagle on printed 
matter for his customers. 


It is on complaints coming under the last 
classification that the Board is able to secure 
adjustment of employment conditions in some firms 
which had been providing unfair competition. 
While it is not compulsory for any firm to sign 
the President's Reemployment Agreement there are 
few printers who are not called upon by their 
customers to print the Blue Eagle. It is a defi- 
nite violation of the President's Reemployment 
Agreement, subject to all the penalties provided, 
for a printer who has not signed the President's 
Reemployment Agreement to print the Blue Eagle 
for his customers. When complaints of this na- 
ture have been investigated the employer, general- 
ly, has preferred to sign the President's Reem- 
ployment Agreement and to make the necessary re- 
duction in hours and readjustment in rates rather 
than refuse to do work for customers requiring 
the Blue Eagle on their printed matter. 


Mr. F. A. Young is Chairman of the Complaint 
Board. Both open and closed shops have represen- 
tation on the Board. 


PROSPECTS 


If you will cooperate with Headquarters by 
sending us the names and addresses of all Photo 
Lithographic firms who are not members of our 
Association, we will appreciate your courtesy 
very much, It will be much better for a firm to 
be in our Association as they will then have the 
right to have part in the formulating of plans 
and policies effecting Trade Practices regarding 
the selling of their product. It is important 
that you send us the names and addresses of all 
photo lithographers who are not members of our 
Association. 


THE NEXT MEETING OF YOUR ASSOCIATION 


The Board of Directors of the National Asso- 
ciation of Photo-Lithographers will meet withina 
few days to decide on definite rulings regarding 
the Code. 


As promptly as possible after the Board of 
Directors holds its meeting, a special meeting of 
all of the Photo Lithographers in this area will 
be called to discuss code operations. Additional 
important announcements of immediate Association 
code plans, policies and procedures will be made 
at that special meeting. Every member of the As- 
sociation and those who are not members should 
definitely recognize the importance of that meet- 
ing and let nothing prevent attendance. 


The letter stating a definite date for this 
meeting will reach you within a few days. 
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